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Hotel Heyday

Westchester’s hotel market is on fire, and both new and renovated properties
are pulling out all the stops to compete for guests. By Elaine Pofeldt

ith the economy humming,
Westchester’s hotel scene
is taking flight—literally,
in some cases. Plunk down
$4,705 at the Castle Hotel &
Spa in Tarrytown, and you
can treat yourself to a luxury helicop-
ter tour package. A chopper will pick
you up in Manhattan, fly you up the
Hudson River as far as West Point,
and circle back to land at Westches-
ter County Airport. Then a limousine
will dispatch you to the hotel, where
Champagne will be waiting.

You can take a tour of the wine
cellar and enjoy a couples massage
before retiring to a spacious luxury
suite. “It has become quite popular,”
says Gilbert Baeriswil, general man-
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ager of the property, which opened a
new spa building on its 10-acre prop-
erty in November 2013.

The Castle Hotel & Spa isn’t the
only hotel making the most of West-
chester’s growing reputation as a
destination for both business travel-
ers and tourists who want to enjoy
the Hudson Valley’s attractions and/
or stay close to Manhattan without
paying its hotel rates. “The major-
ity of our full-service hotels have all
undergone major renovations,” says
Natasha 'Caputo, director of West-
chester County Tourism and Film.

In almost every nook and cranny
of the county, there are new places
to stay, renovations taking place, or
new spa packages and events to lure

more guests. Developers seem un-
daunted by the potential for over-
saturation of the market. Owners are
betting that, with the economy rela-
tively healthy, the money they are
investing will pay off.

Their efforts are making a major
difference in the county’s economy, in
which tourism and hospitality make
up a $1.7 billion industry that em-
ploys 24,000 county residents, accord-
ing to Caputo. Against this backdrop,
communities are realizing that if they
don’t have a decent hotel, they’re go-
ing to miss out on the action.

New Rochelle is among them.
“New Rochelle only has two hotels,”
says Commissioner Luiz C. Aragon
at the New Rochelle Department of
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